











































対象地域 寸品ム 生 中 f ALA 
大 阪 134(69/65) 123(51/72) 
稚 内 118(56/62) 142(71/71) 
自 j可 135(77/58) 143(66/77) 






































男 性 女 '性
大 阪 43.7(4.8) 41.0(4.0) 
稚 内 42.6(4.5) 39.5(4.4) 
自 i可 43.8(4.9) 40.8(4.7) 
























F 1集中・先進 下町的 .43 
可能性試せる .40 
国際的 .57 買い物便利 .39 F 5便利さ
近代的 .56 働き口多い .36 
文化程度の高い .54 買い物便利 .48 












有名人多い .37 F4 汚さ

















にする。 第 2因子に負荷の高い項目は， ["親し
便利 .46 


































































































































































集中，先進 .23 .23 
親しみやすさ .46 .38 
人間関係の冷たさ .ー44 .40 
汚 さ .ー21 .24 






















































































































Large city (大都市)Image (イメー ジ)， Social adaptation (社会的適応)， Japaniese 
society (日本社会)， Adolecence (青年期)
142 総合都市研究第37号 1989
COMPARING THE OSAKA IMAGE OF OSAKA RESIDENTS AND COUNTRY PEOPLE 
Kensuke Sugawara * 
*Center for Uuban Studies， Tokyo Metroplitan University 
C側 trehensi即日banStudies， No.37， 1989， pp.135ー 141
An important characteristic of post-war Japanese society is the stream of most1y young people into the cities. In 
this context， big cities are relevant to Japanese people making plans for their life. Image and attitude regarding big 
cities could be crucial indicators for future trends in society. For the purpose of this study， Osaka serves as the big 
city whose image among the Japanese people we examine 
The objective of this study was to examine the difference in the images of the big city held by its residents and 
those living outside. For this purpose， we conducted surveys on the people of Osaka as big city residents and the 
people of three areas， Wakkanai， Shirakawa and Ishigaki representing those living outside the big city. We obtained 
the following results: The Osaka image has five dimensions: “concentration， progressiveness"，“friendliness" ，、。ld
human relations"，“自lthiness"and “convenience" 
There were obvious differences between the images held by Osaka residents and those of outsiders. Osaka resi・
dents tended to hold images of“friendliness" and “convenience"， while non-residents tended to have images of“concen-
tration， progressiveness" and “cold human relations'¥The images of“friendlinessヘ“coldhuman relations"，“自lthiness"
and “convenience" were stronger with higher age， a tendency notable especially among Osaka residents 
Finally， we examined the relation between the Japanese people，s awareness of and adaptation to big cities 
